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A new breed of energy pulsed through the Atlas Studios on Thursday the 13 November as hip digital creatives and corporate executives together celebrated the inaugural Bookmarks awards. Here, for the first time in South Africa, outstanding websites and interactive advertising were given the ultimate digital accolade. The winners were a small percentage of the 200 plus entries, yet are testament to the outstanding digital talent we have in this country.
Winners were selected on creative, interactive and functional criteria, and judged by two leading international experts, Dick Buschman of Achtung!, current digital agency of the year in Europe, and Johan Tesch, Creative Director of BBH, London.  Together they were able to benchmark the Bookmark entries against international counterparts, whilst their compelling and constructive feedback to both finalists, and those who attended the Bookmarks breakfasts, will no doubt be instrumental in driving growth and passion in the local online industry. 
Gloo Digital Design was the overall favorite, winning six of the awards, including Gold for Best Microsite, Youngblood5 (www.glooco.za/youngblood5). Liquorice Africa also won gold in the Best Site category for amplified journeys (www.amplifiedjourneys.hk). Other finalists included Hello Computer, Springleap, Prezence and Mnet New Media, whilst JP Farinha, the recently announced CEO of 24.com, won the individual award for the greatest contribution to online media.
‘Our objectives for the Bookmarks in its inaugural year were to raise the profile of online media; benchmark local talent against international standards; whilst educating and impassioning the industry as a whole’ commented Adrian Hewlett, Chairperson of the Online Publishers Association. ‘Not only have we achieved this, but the response from the industry has been phenomenal; leading digital figureheads have endorsed the awards as a huge success, whilst recognized marketing and media opinion leaders expressed much excitement as to the new blood which was evident at the awards’ concluded Hewlett.
Sponsors and partners of the Bookmarks awards include the SABC, BBC.COM, Primedia Online, Habari media, Adtech and Lowe Bull.
Winners

· Best Site: Ongoing

	amplifiedjourneys
	GOLD
	Liquorice Africa
	www.amplifiedjourneys.hk

	Springleap
	SILVER
	Springleap
	www.springleap.com

	freshlyground
	BRONZE
	Prezence
	www.freshlyground.com

	Russian Bear
	BRONZE
	Hello Computer/Lowe Bull
	www.thebear.ru/


· Best Micro Site

	seduction 101
	BRONZE
	MNet New Media
	www.seduction101.co.za


· Best Microsite Product Launch

	Hummerville
	BRONZE
	Gloo Digital Design & Proximity
	www.gloo.co.za/cellc/hummerville

	Youngblood5
	GOLD
	Gloo Digital Design & Net#work 
	www.gloo.co.za/youngblood5


· Online Advertising: Best use of standard formats

	Red Carpet - virgin money
	BRONZE
	Gloo Digital Design
	www.gloo.co.za/virginmoney/rich


· Online Advertising: Best use of multiple channels 

	Hummerville
	BRONZE
	Gloo Digital Design & Proximity
	www.gloo.co.za/hummerville/campaign

	youngblood5
	SILVER
	Gloo Digital Design & Net#work
	www.gloo.co.za/youngblood5/campaign


· E-mail: Effective use of e-mail marketing 

	Virgin Money
	BRONZE
	Gloo Digital Design & Black River
	www.gloo.co.za/virginmoney/hidden


· Greatest Individual contribution to New Media

JP Farinha, CEO 24.com
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